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trees mean business

TREES MEAN BUSINESS

Central business districts are the heart and soul of communities.
A walkable retail district is the place where people do their mar-
keting and errands, seasoned with the pleasures of a fresh baked
pastry or a juicy bit of gossip. Today's downtown districts face
many retail challenges, including giant discount stores and
online or catalog purchasing. Business associations and
Chambers of Commerce must plan district programs to attract
and retain shoppers.

Trees in the streetscape are an important district improvement.
Shoppers do not purchase goods and services just to meet
needs. Many shoppers pursue positive experiences while shop-
ping; the streetscape is an important part of creating a welcom-
ing, interesting shopping place.

This brochure provides information about how to use trees to
improve your shopping district. Learn to plan for trees, plant
trees, and manage trees over time to get the most benefits. What
are the benefits? Read on to learn more!

BUSINESS BENEFITS

The importance of having trees in business districts has been studied by
social scientists at the University of Washington. Surveys of shoppers
in cities around the US, including Washington State, have shown that:

VISUAL QUALITY - Ratings of visual preference are lower for places
without trees and much higher for places with trees, particularly when
large trees form a canopy over the sidewalk and street.

PLACE PERCEPTIONS - Visitors judge districts with trees as more
pleasant to be in and better maintained with higher quality products and
more helpful merchants.

PATRONAGE BEHAVIOR - Shoppers claim they are willing to travel
more often, longer and over greater distance, and once arriving, will
spend more time in a retail district having trees.

PRODUCT PRICING - People surveyed report they are willing to pay 9-
12% more for goods and services in business districts with large, well-
cared for trees. Visitors claim they will pay more for parking on streets
with trees.

PAGE | 01






